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/\K%E’ﬂ;ﬁ%o
% — ¥ 70 Grateful life Text A: A glass of milk
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Relative clauses
(6) Writing: Gift notes
% — ¥ 70 Our living environment Text A: A special taxi
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
FERE (4) Exercises

(5) Grammar: Adverbial clauses of time
(6) Writing: Greeting cards
% = ¥ 7T Fast food Text A: Isn't fast food too fast?
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Adverbial clauses of cause/reason and effect
(6) Writing: Itineraries
% 4 ¥ 70 Modern communication Text A: 90 days without a cell phone or
email
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(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Subject clauses and object clauses
(6) Writing: Name cards
% # % 7T Generation gap Text A: Clean your room
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Predictive clauses
(6) Writing: Application forms
% 7<% 70 Gender differences Text A: Feeling safe
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Gerunds and past participles
(6) Writing: Telephone messages
% -t %70 Job hunting Text A: My first day at McDonald’s
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: The infinitive
(6) Writing: Email
% /\ # 7T Blue-collar workers Text A: Wanted: blue-collar workers
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Modal verbs
(6) Writing: Fax

GERERFRUFEAN, RTHLE, EEBAFENES LAFH
RAEH . EHDSEERT AEH LR WERT, B REHF RS
W, ERRAERE, HOTERA WAL EORALE, €% 20T NS

BEER | o7, w4, mR¥E, B R REAN “S4K7, BABE,
. . B AATMHEAMERNIRE ALK, Ba¥ae BadlE
W IEE T R R BB AT R A
%2 6.8 (FEBZEBEI) RIEFTEHFHNESEEK

BIERMR: ZiEEEI 25 4 Y. 64 TBif: 64 LE: 0

B2 BiR BAEEN | BAFENFHAZEMEE /. BEES FF A BT LMHEE
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XA, WXE., HEREMFARRL, REMlINWARERET. FEE
FAMEETT, wRNEX, ERXFEEMSMEERRLE,
REEM 2 BAFEWNERET: REFARF EWTEEFWN. £5HA
AEBHRIEXE., FEFFITHEETT, wHERESEH, EHELH
ML, UAKREKE TR RIE.

WREEAR 3. RtFENFFES: EHFALMEOFAENENLE R
A, FEBERFELWIEE IR BXEARBI, 28, TEREF
Ei%

REER 4 BERFENBEXAURTES: REEBHFETHIRAXMAE
FTWEEEARIT IR F £ F ] W E AT B B A U IR,
DA% 8 AT 7 [E B 2 IR o B R % BE 7T

REEARSL RAFENBIE R, REEF NENFRAFENERINE
A ENE, REFHAAFXEREHEAAFTHE, RIATELEW
SRMEMEREX, BETFELFEMFEFR, ERBAFEHERY
FEERARAWEAR, BERAFEANRKEINZERE, BFEA,

BREAT.

FEANE

% — ¥ T Role Models
(1) Section A: Whom should I follow?
(2) Grammar: Negation
(3) Writing: Notices
% — ¥ T The Mobile Era
(1) Section A: China’ s four great new inventions in the mobile era
(2) Grammar: Direct speech and indirect speech
(3) Writing: Invitation cards
% =¥ 7T Names
(1) Section A: What’ s in a name?
(2) Grammar: Interrogative sentences
(3) Writing: Replies to invitations
% 9 # 50 The Business World
(1) Section A: A smart move or an error? — The story of New Coke
(2) Grammar: There be
(3) Writing: Memos
% F ¥ 55 Smart Cities
(1) Section A: The Day in the Life of a Smart City Resident
(2) Grammar: Passive voice
(3) Writing: Requests for leave
% 7~ # 0 Attitudes and Happiness
(1) Section A: Attitude is everything

(B

(2) Grammar: Sentences that begin with  “it
(3) Writing: Meeting schedules

%+ # 70 Career and Life
(1) Section A: Where are all the plumbers?
(2) Grammar: Substitution and omission
(3) Writing: Meeting minutes

% )\ ¥ 7T Science Fiction

16




(1) Section A: The Reining Age
(2) Grammar: Inversion

(3) Writing: Summary

=

NN E, FARNEMERARTEREN, F2FEEM,
MR KATEFN T, F2EEFEVEARIIENELE, ¥25

DN =

b

7
=
SE R .
CTBEXHLENEN, FREAAETY, FLEEFEER,
TEE AT ARAEEEH Y, ¥4 therebe R, ¥2EFELE ST,
THREERTHER, ¥0WNERER, F2HFEXHE.
THRAENAE, ¥t X EZENT T, ¥25EX2WNE.
THEAMBLR L&, ¥25RE4%, ¥L2F5FEXLSNALE,
7

BROEM R, FRBEEG, ¥F2FRIEEM.

O 3 O O = W

*6.9 (HFEE IV) RIEFTEHFARTEEK

RIERTR:

FIEFES |V H4: 4 Zht: 64 IEiP: 64 £Ek: 0

REBRR

REEI L RAFEMEEBEE S REHT 5% 4 AL LA HEE
XA, WwXE. FEREAE AL, REMNHARERES . FEH
3 W, WRNEL, BRXELHAA LN LS.
BB BRFANTHHT. REAREY DA TERN, ER6
HERMAELE, FARET GRS, WHRBEEH, HAE LN
BRI, DR A B O ILARIE.

WAL E AR 3. R AR A R BN A B B R B LA A
B, ARBEEHEERMAEMEX. BXEABI, KE, REAEE
5iE,

A E AR 4 BRFAWE RIS R IEA T TR XA
ETHEE AR T, % 4 W T 4073 ST B 3R XA,
D48 117 R 3 4 AT

WA B AR5 RAEAWBAD R, RAHH NN FAE AR
FOMENE, REFHRAYHEEGWERK TN, BRI ERFH
URMEREREN, BREESEBPETE, EHBAYEKERMD
FEERABAWER, ERAEAWRAETAEEEE, BEER,
B R
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% — %7 Silk Road
(1) Section A: The history of the Silk Road
(2) Grammar: Inversion
(3) Writing: Envelopes
% — ¥ 70 Internet Technology
(1) Section A: Smartphones make you less intelligent
(2) Grammar: Subjunctive mood
(3) Writing: Business letters
% = % T The car and life
(1) Section A: Why Americans would rather drive?
(2) Grammar: Subjunctive-verb concord
(3) Writing: Letters of invitation
% 4 # 70 Career choice
(1) Section A: Is technical training a wise career move?
(2) Grammar: Subjunctive-verb concord
(3) Writing: Letters of complaint and claim
FTENE % 1 ¥ 70 Gender roles
(1) Section A: Changing gender roles
(2) Grammar: Subjunctive mood
(3) Writing: Classified ads
% X # 70 Disasters
(1) Section A: Is the end of the world really near?
(2) Grammar: Absolute structure
(3) Writing: Certificates
% £ ¥ 7T Problems facing cities
(1) Section A: Amy’s decision
(2) Grammar: Subjunctive-verb concord
(3) Writing: Resume
% /\ % 7T Roads to success
(1) Section A: Master of kung fu legends
(2) Grammar: Participle
(3) Writing: Job application

CTRuERZ BT, FeEEREN, FLEEXGH.

T BFNRERE, FREWER, FREFEAXHFEE,
TREEARBEATA, F2FE -8, F2EFEXHIFR.
T BBEYHAFREAR, FaZE R, F2TFEAXHKFE.
TR, FREMWER, F2FEXLER £
T BRI RN, FRBAIEBEN, F2THELH.
TR REA, FoEE K, FEEXHET.
TBEREEET, FoanpWEW A%, F2FHEUKRE.
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EEIES I EX EEET
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FAREAT: THRZETHEREL (WEFAN., TAZE, DERRG
B, B (21 #HAZAEBEWFRHAE 1) FHROREELE. ¥4+
TEHNA, 2T EFETEARYREEREL, FREIUNEE, ¥
BREET AT RBELMI. @HEM. T8HEMNFE, URDELRE
FHEW KRR . EARIT. BRI, RBE SR T AL
WS

REABAT: RBHNAETWHERGRAT T BRSO EEN, &
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Frs AT B

FaEA: FEMIERNESKTEL, W2 REEEIHRLNIB
WA, FIEFT RO LA R, HEFTREATEE I 6ED
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FEANF

. BITEMA

Lk 6 N, THABESNLABELARFRES, BEFRAEE. AL
BB, FATH., XAWA. HeTE, B LE, TARESGHETE,
BARBEEXUTE, 5IRFAEREFLTEENLR, RWELALEAKE,
N ANY§ 3

BENETEEEE ZARK, B “WA-B%&-WH” WFEIAR: AN
5%3: 2 xe 4 MA, 2REENEZRER, W2FE. MG
B AR, RFEMEEMELS, 7% “Language Focus” Rk, 403 ##
FHBAET. 1BE. WIEAK, FLESER.

FREHE: AN EETEAE RN ERERIE, RRMES
FAR G SO, XN % A A A R BEE R IR R A4k
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) H A RARG I I IEAEHAT O LR IR E AR
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BT A X EzR.

BE 138 R IE BB T T A R 3 =60%, REHEAT 3-5 b BNvE B B ik ik,
MHEBEEMIERNRTE.

FAATH: REPA, RESEFEFHCEIR. REFH 20 o497 H+R %,
RHE RS

Fo. 11 (FIEWH 11) RETEHFATSEXK

RIZRIR: TR | EX EER S NEE

RIEEHR
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Objective 1. Master basic English vocabulary and expressions related to the
profession, enabling understanding and use of English for simple professional
communication.

Objective 2. Possess the basic ability to read and understand professionally
relevant English materials (such as product descriptions, technical
documentation).

Objective 3. Initially develop the awareness and ability to use English for

professional communication in cross-cultural environments, laying the

foundation for subsequent professional English learning and international
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cooperation.

Unit 1: Workplace Environment and Professional Identity

(1) Basic workplace terminology and self-introduction; (2) English expressions
for company departments and positions; (3) Daily office language and email
format
Unit 2: Career Development and Skills
(1) Describing career paths and goals; (2) Expressing abilities and skills; (3)
Understanding simple job descriptions and requirements
Unit 3: Work Processes and Problem Solving
(1) Describing basic work processes; (2) Reporting common problems and
seeking help; (3) Understanding simple operating instructions
Unit 4: Business Socializing and Basic Communication
(1) Basic etiquette and dialogue in business situations; (2) Making
appointments, invitations, and confirmations; (3) Telephone communication and

message

1. Understand commonly used English professional terminology in the
workplace environment, comprehend the basic processes of fundamental
business communication, and be able to recognize and use at least 200 English
vocabulary words related to the professional field.

2. Master the basic structure of English simple and compound sentences, be able
to read and understand moderately difficult professional English materials (such
as product descriptions, operating guides, etc.), and complete summarization or
short-answer tasks.

3. Be able to simulate basic communication scenarios in the workplace (such as
self-introduction, telephone communication, email writing, etc.), with basically
clear expression and complete content, possessing preliminary cross-cultural

communication awareness.
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Objective 1. Further enhance the comprehensive application ability of
professional English, especially in practical listening, speaking, reading, and
writing.

Objective 2. Be able to independently read and analyze relatively complex
professional English literature, and write simple English reports or summaries.
Objective 3. Possess preliminary ability for effective communication and
collaboration in an international work environment, enhancing cross-cultural

professional literacy.

FEAR

Unit 1: Professional Communication and Collaboration

(1) Team project discussions and expressing opinions; (2) Chairing and
participating in meetings; (3) Assigning tasks and giving feedback

Unit 2: Project Management and Execution

(1) Describing project plans and progress; (2) Expressing problem analysis and
solutions; (3) Writing simple project reports

Unit 3: Business Presentations and Demonstrations

(1) Presentation structure and techniques; (2) Describing data and charts; (3)
Responding to audience questions

Unit 4: Cross-cultural Workplace Practice

(1) Cross-cultural team collaboration cases; (2) Basic language for business
negotiations; (3) International workplace behavior norms

1. Understand professional English expressions used in project management and
team collaboration, comprehend communication norms and etiquette in
international business environments, and be able to identify and use complex
professional terminology.

2. Master the basic format and structure of professional English reports, be able
to independently write structurally clear and basically accurate professional
English reports or summaries, and conduct brief analysis of literature.

3. Be able to deliver a 5-8 minute English presentation on familiar business
topics, with a complete structure and fluent expression, and simulate

communication and collaboration tasks in international project cooperation.
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Course Objective 1:Understand the basic concepts, processes, and elements of
communication, as well as its importance in the workplace.Master the core
theoretical knowledge of effective listening, non-verbal communication, verbal
expression, and written communication.Familiarize with the characteristics and

requirements of communication in different work scenarios (such as interviews,
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teamwork, customer service, and superior-subordinate

communication).Gain basic knowledge of cross-cultural communication and
understand the causes of common workplace communication barriers.

Course Objective 2:Apply effective listening techniques to accurately
understand others' intentions and provide appropriate feedback.Deliver clear and
structured oral presentations, work reports, and meeting speeches.Write
commonly used workplace documents (such as emails, notices, work reports,
etc.) with standardized formatting, appropriate language, and accurate
content.Flexibly use communication skills to handle common workplace issues,
such as customer complaints, colleague conflicts, seeking instructions from
superiors, and assigning tasks to

subordinates.Play an active role in teamwork by facilitating effective
information exchange and collaboration.

Course Objective 3:Cultivate a positive attitude toward

communication and develop proactive communication habits.Foster professional
communication ethics, including respect for others, sincerity, trustworthiness,
and empathy.Enhance teamwork awareness, sense of responsibility, and
professional

self-confidence.Strengthen psychological resilience to cope with pressure and
resolve conflicts.

FEANRE

Unit 1: Communication Fundamentals and Effective Listening

(1) Understanding Workplace Communication: Definition of communication,
process model (encoding/decoding), importance; types and characteristics of
workplace communication.

(2) The Art of Effective Listening: Levels of listening (ignoring —
empathetic listening); overcoming listening barriers; feedback techniques in
listening (nodding, paraphrasing, questioning).

(3) Practical Exercise: "Listen and Draw" game; scenario simulation: how to
understand a client” s real needs.

Unit 2: Nonverbal and Oral Communication

(1) The Power of Nonverbal Communication: Interpretation and use of body
language, facial expressions, eye contact, gestures, posture, and personal space.
(2) Clear Oral Expression: Structured expression (PREP, STAR models);
controlling voice, tone, and pace; methods to overcome nervousness.

(3) Practical Exercise: 1-minute self-introduction drill; delivering a 3-minute
structured work report on a given topic.

Unit 3: Workplace Written Communication

(1) Principles of Workplace Written Communication: Accuracy, conciseness,
clarity, courtesy, and formality.

(2) Common Document Writing: Standard writing of work emails (subject,
salutation, body, closing, attachments); key points for writing meeting notices
and brief work reports.

(3) Practical Exercise: Revising problematic workplace emails; drafting a
meeting notice or a work summary.

Unit 4: Application Scenario 1: Team Collaboration and Superior-Subordinate
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Communication

(1) Communication Within Teams: Role positioning, information sharing,
giving positive feedback, expressing constructive opinions.

(2) Communicating with Superiors: Techniques for requesting instructions,
accepting tasks, seeking support, and presenting achievements.

(3) Communicating with Subordinates: Allocating tasks, providing feedback,
the art of praise and criticism. (Integrated Practice) Role-play scenarios:
performance review meetings; task assignment meetings.

Unit 5: Application Scenario 2: Customer Service and Conflict Resolution
(1) Customer Communication Skills: Building trust, questioning techniques,
handling objections, managing customer expectations.

(2) Handling Complaints and Conflicts: Process for calming emotions,
understanding causes, providing solutions, and reaching consensus (LATER
model).

(3) Practical Exercise: Simulated customer complaint scenarios; group
discussion on solutions for internal team conflicts.

Unit 6: Job Search Communication and Course Overview

(1) Communication in Job Applications: Communication skills in resumes,
self-introduction in interviews, strategies for answering common questions.
(2) Course Summary and Comprehensive Exercise: Review of key knowledge
points; comprehensive scenario-based assessment (e.g., mock
interview/simulated project meeting).

(3) Q&A and Feedback Session.

1. Understand the critical role of effective communication in personal career
development and organizational success, recognize the influence of different
cultural backgrounds and personality traits on communication styles, and
respect this diversity. Students are also required to understand that
communication is not limited to language but is a complex process involving
emotions, logic, and context.

2. Master and proactively apply active listening techniques in various scenarios
to ensure accurate information reception. Become proficient in structured
expression methods (such as the PREP and STAR models) to achieve clear,
organized, and focused oral and written communication. Learn specific methods
and phrasing for giving and receiving constructive feedback, and apply them
skillfully in team exercises. Additionally, understand the basic processes and
communication strategies for handling common customer complaints and

workplace conflicts, while maintaining professionalism and composure.

*7.8 (HHEHM) RETEHFATSEK

TR R FR:

QB AR a2 Fot: 32 IBig: 32 ELEk: 0

3 E=Es

Course Objective 1: Understand the importance and core role of market research
in modern enterprise marketing management. Master the complete process of

market research, including the basic concepts and theoretical knowledge of each

stage such as research design, method selection, data collection, data processing
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and analysis, and report writing. Familiarize with the principles and key points
of core skills such as questionnaire design, sampling techniques, and secondary
data collection. Understand the main methods of qualitative and quantitative
research and their application scenarios.

Course Objective 2: Be able to preliminarily design a comprehensive market
research plan, clarifying research objectives, content, target audience, and
methods. Be capable of independently designing a well-structured and logically
clear survey questionnaire. Be able to apply basic sampling methods to
determine the survey subjects. Be able to use tools such as Excel to perform
basic organization, summarization, and descriptive statistical analysis (e.g.,
frequency analysis, cross-analysis) of collected data. Be able to write a market
research report with standardized formatting, detailed content, and clear
conclusions.

Course Objective 3: Cultivate students' scientific attitude and work style of
seeking truth from facts and being meticulous, respecting the objectivity of data.
Enhance students' communication skills and teamwork awareness (through class
discussions, case analyses, and report writing). Strengthen students' sensitivity
to information and market insight, enabling them to identify business problems
and opportunities from data. Establish a sense of professional ethics and
understand the ethical standards and legal boundaries to be adhered to during the

market research process.

Unit 1: Overview of Market Research

(1) Concept, Content, and Classification of Market Research;

(2) Importance and Application Areas of Market Research;

(3) Ethical Principles and Basic Guidelines in Market Research.
Unit 2: Market Research Process and Proposal Design

(1) Standardized Process of Market Research (Six-Step Method);

(2) How to Define Research Problems and Set Research Objectives;

(3) Content and Writing of a Market Research Proposal (Including
Timeline, Budget, and Staffing).
Unit 3: Secondary Data Collection Methods

(1) Differences, Advantages, and Disadvantages Between Secondary Data
and Primary Data;

(2) Sources and Utilization of Internal Secondary Data;

(3) Sources of External Secondary Data (Including Internet, Statistical
Yearbooks, Databases, etc.) and Evaluation.
Unit 4: Primary Data Collection Methods (I): Qualitative Research

(1) Differences Between Qualitative and Quantitative Research;

(2) Implementation and Application of Focus Group Interviews;

(3) Implementation and Application of In-Depth Interviews.
Unit 5: Primary Data Collection Methods (II): Quantitative Research and
Questionnaire Design

(1) Introduction to Survey Methods, Observation Methods, and
Experimental Methods;

(2) Basic Structure and Design Principles of Questionnaires;
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(3) Design of Question Types (Open-Ended and Closed-Ended) and
Wording Techniques.
Unit 6: Sampling Techniques

(1) Basic Concepts of Sampling Survey (Population, Sample, Sampling
Frame, etc.);

(2) Introduction to Probability Sampling Methods (Simple Random
Sampling, Stratified Sampling, Cluster Sampling);

(3) Non-Probability Sampling Methods (Convenience Sampling,
Judgmental Sampling, Quota Sampling) and Their Applications.
Unit 7: Data Processing and Analysis in Market Research

(1) Data Validation, Coding, and Entry;

(2) Descriptive Statistical Analysis: Frequency Distribution, Central
Tendency (Mean, Median), Dispersion;

(3) Cross-Tabulation Analysis (Bivariate Analysis) and Preliminary
Interpretation
Unit 8: Writing and Presentation of Market Research Reports

(1) Basic Structure and Writing Requirements of Research Reports;

(2) Standard Use of Charts and Visual Presentation in Reports;

(3) Extracting Research Conclusions and Recommendations, and Key
Points for Oral Presentations.

l.Understand and reiterate the core concepts, basic types, and complete
processes of market research, as well as comprehend the applicable scenarios,
advantages, and  disadvantages of different research  methods
(qualitative/quantitative). Grasp the basic principles of sampling techniques and
their impact on the representativeness of research results. Additionally, be able
to interpret the market phenomena and underlying issues reflected by the data.

2.Master the core elements of a market research plan and be able to

24 FE o
HFEX preliminarily conceptualize the framework of a research project. Acquire the

essential skills of questionnaire design and be capable of creating effective
surveys for simple business issues. Be proficient in using Excel for data
cleaning, organizing, and creating frequency distribution tables and
cross-tabulations. Must master the standard format of market research reports
and be able to translate analytical results into well-structured, professionally
written reports.
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Course Objective 1. Master the core concepts and development trends of digital
marketing, public relations and communication; correctly understand various
digital marketing tools, know their functions and applicable scenarios

B2 B Course Objective 2. Understand the transformative impact of digital technology

on consumer behavior and corporate marketing strategies, be able to formulate

precise digital marketing communication plans based on data analysis, and master

the skills of public relations crisis early warning and response in the digital age.
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Course Objective 3. Cultivate students' professional ethics of genuine
communication and opposition to false marketing, and innovative awareness, and
encourage students to use digital technology to assist in the digital transformation
of the real economy.

Chapter 1: Introduction to Integrated Digital Marketing & Communication Main
contents include: the digital marketing ecosystem, the role of PR and
communication in the digital age, key concepts (inbound vs. outbound marketing,
owned/earned/paid media), and the customer journey online.

Chapter 2: Website & SEO (Search Engine Optimization)

Main contents include: principles of effective website design (UX/UI), on-page
and off-page SEO techniques, keyword research, and content optimization to
improve organic search visibility and user experience.

Chapter 3: Content Marketing Strategy

Main contents include: the role of content in the marketing funnel, developing a
content strategy, various content formats (blog posts, videos, infographics,
podcasts), and content distribution channels.

Chapter 4: Social Media Marketing & Management

Main contents include: strategies for major platforms (e.g., WeChat, Weibo,
Douyin, Instagram), community management, social listening, paid social
advertising, and KOL/influencer collaboration.

Chapter 5: Online Public Relations (PR)

Main contents include: building media relationships online, writing press releases
for the web, managing a brand's online reputation, and handling potential PR
crises in a digital environment.

Chapter 6: Email & Mobile Marketing

Main contents include: building and segmenting email lists, crafting effective
email campaigns, understanding SMS/MMS marketing regulations and best
practices, and automation.

Chapter 7: Data Analytics & Performance Measurement

Main contents include: key performance indicators (KPIs) for digital campaigns,
using tools like Google Analytics for web traffic analysis, measuring ROI, and
using data to optimize strategies.

Chapter 8: Digital Advertising (PPC & Display)

Main contents include: overview of pay-per-click (PPC) advertising platforms
(e.g., Google Ads, social ads), creating and managing ad campaigns, targeting
options, and budgeting.

Chapter 9: Digital Communication Ethics & Legal Considerations Main contents
include: understanding digital privacy laws (e.g., PIPL), copyright issues online,
advertising disclosure rules, and maintaining ethical standards in digital

communication.

1. Define the core components of the digital marketing ecosystem and explain the
integrated role of PR and communication.

2. Develop and optimize website content using basic SEO principles to enhance
organic reach.

3. Create a foundational content strategy plan for a brand, identifying appropriate

41




formats and channels.

4. Develop and draft a simple social media campaign for a chosen platform,
including community engagement tactics.

5. Draft a basic digital press release and outline strategies for online reputation
management.

6. Plan and outline a targeted email marketing campaign, including segmentation
and messaging.

7. ldentify key digital marketing KPIs and use analytics tools to interpret basic
campaign performance data.

8. Understand the mechanics of major PPC advertising platforms and create a
basic ad group structure.

9. Identify major ethical and legal considerations (privacy, copyright, disclosure)
in digital marketing practices.

10. Synthesize knowledge from the course to design a basic integrated digital
marketing plan for a simulated brand.
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Course Objective 1: "Consumer Behavior" is a compulsory specialized course
for E-Commerce majors, serving as a core and fundamental subject within the
program.

Course Objective 2: Through this course, students will acquire basic knowledge
and theories related to psychological processes, personality, needs and
motivations, attitudes, social and cultural influences, and social classes of
consumers.

Course Objective 3: They will master fundamental methods and skills such as
applying consumer perception techniques, conducting consumer motivation
research, and measuring and altering consumer attitudes.

Course Objective 4: The course aims to cultivate and enhance students’
foundational capabilities for engaging in marketing-related roles.

FERR

Chapter 1: Introduction

Main contents include: the meaning and characteristics of consumer behavior,
and grasping the research significance of consumer behavior and its primary
research methods.

Chapter 2: Consumer Sensation and Perception

Main contents include: important concepts such as sensation and perception,
grasping the general patterns of consumers' perceptual psychological activities
based on these concepts, and flexibly applying them in the marketing process.
Chapter 3: Consumer Learning and Memory

Main contents include: the psychological processes involved when consumers
engage in purchasing behavior, mastering concepts such as learning and
memory, grasping the general patterns of consumer learning and memory and
their application in marketing.

Chapter 4: Consumer Personality
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Main contents include: the connotations of personality, temperament,
self-concept, and lifestyle; mastering major theories of personality,
temperament, and lifestyle; understanding different types of temperament,
self-concept, and lifestyle and their manifestations in consumers; developing the
ability to segment consumer markets based on these different types.

Chapter 5: Consumer Needs and Purchase Motivation

Main contents include: the concepts and main types of consumer needs and
motives; understanding the relationship between needs, motives, and purchasing
behavior; mastering McClelland's Theory of Needs and its applications; and
being able to use Maslow's Hierarchy of Needs theory and motivation for
marketing planning.

Chapter 6: The Formation and Change of Consumer Attitudes

Main contents include: the concept of consumer attitudes; understanding
theories of attitude formation and measurement methods; flexibly applying
methods and strategies for changing consumer attitudes.

Chapter 7: Consumer Purchase Decision-Making and Behavior

Main contents include: models and processes of consumer purchasing behavior;
familiarizing with the stages of the consumer decision-making process.

Chapter 8: Group Consumer Psychology and Behavior

Main contents include: the concept of groups and their structure; mastering the
main types of consumer groups and corresponding marketing strategies;
understanding the influence of group norms, reference groups, and fashion
trends on consumer behavior.

Chapter 9: Social Culture and Consumer Behavior

Main contents include: the basic concepts and characteristics of culture;
understanding cultural values and social class in consumer behavior; mastering
the influence of Chinese cultural characteristics and social class on consumer
behavior.

Chapter 10: Consumer Behavior and Marketing Mix Strategy

Main contents include: the relationship between consumer behavior and
corporate marketing mix strategies; mastering the design and planning of

marketing mixes based on consumer behavior.

1. Define consumer behavior, explain its core characteristics, and understand
the significance and primary research methods used in its study.

Differentiate between and explain key psychological concepts including
sensation, perception, learning, memory, personality, temperament,
self-concept, and lifestyle.

2.Analyze the general patterns of consumers' psychological processes, including
perception, learning, memory, and attitude formation.

3.I1dentify different types of consumer needs, motives, temperament,
self-concept, and lifestyle, and understand their manifestation in consumer
behavior.

4.Explain major theories of motivation (e.g., Maslow's Hierarchy, McClelland's
Theory) and personality, and analyze their relationship to purchasing behavior.
5.Understand theories of attitude formation, describe methods for measuring
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attitudes, and develop strategies for influencing and changing consumer
attitudes.

6.Describe models of consumer purchasing behavior and outline the stages of
the consumer decision-making process.

Analyze the influence of group dynamics, including group norms, reference
groups, and fashion trends, on consumer psychology and behavior.

7.Evaluate the impact of social and cultural factors, specifically cultural values
and social class (with a focus on Chinese characteristics), on consumer
decision-making.

8.Synthesize knowledge of consumer behavior to design, plan, and evaluate

effective marketing mix strategies (product, price, place, promotion).
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Course Objective 1. Understand the basic concepts, current development status,
and trends of mobile marketing, and master the use of mainstream mobile
marketing platforms and tools.

Course Objective 2. Be able to plan and execute simple mobile marketing
campaigns, possessing basic capabilities in data analysis and evaluation).

Course Objective 3. Cultivate students' cross-cultural market insight and

innovative thinking, adapting to the global digital marketing environment.

Unit 1: Mobile Marketing Basics

(1) Overview and development trends of mobile marketing; (2) User mobile
behavior characteristics and psychology; (3) Differences between mobile
marketing and traditional marketing

Unit 2: Mobile Marketing Strategy and Content Creation

(1) Mobile marketing strategy planning; (2) Types of mobile content and
creative techniques; (3) Key points for short video and graphic content design
Unit 3: Mainstream Mobile Marketing Platforms and Tools

(1) WeChat and Weibo marketing practice; (2) Basics of social media
advertising placement; (3) Introduction to mobile SEO and ASO

Unit 4: Mobile Marketing Data Analysis and Optimization

(1) Interpretation of Key Performance Indicators (KPIs); (2) Introduction to
common data analysis tools; (3) A/B testing and campaign optimization

Unit 5: Mobile Marketing Comprehensive Practice and Ethics

(1) Analysis of cross-cultural mobile marketing cases; (2) Mobile marketing

compliance and ethics; (3) Complete mobile marketing plan design

1. Understand the core concepts and main characteristics of mobile marketing,
comprehend the basic operational rules and advertising placement processes of
mainstream mobile marketing platforms (such as WeChat, Weibo), and be able
to identify different types of mobile content and their applicable scenarios.

2. Master the basic framework and planning process of a mobile marketing plan,
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be able to use at least two mobile marketing tools or platforms to complete
simulated promotion tasks, and conduct preliminary analysis of campaign
effectiveness based on performance data (such as click-through rate, conversion
rate).

3. Be able to collaboratively complete the design and presentation of a complete
mobile marketing plan. The plan should include goal setting, strategy selection,
content creativity, budget planning, and effect evaluation methods, possessing

preliminary awareness of cross-cultural market application.
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Course Objective 1:Understand the basic concepts, characteristics, and functions
of online marketing, as well as its differences and connections with traditional
marketing. Master the fundamental methods of online market research and
consumer behavior analysis. Grasp the core principles of search engine
optimization (SEQO) and search engine marketing (SEM). Acquire the essential
theories of mainstream marketing strategies such as social media marketing,
content marketing, and email marketing. Gain insight into cutting-edge trends
like mobile marketing and new media marketing (e.g., short videos, live
streaming). Understand the key metrics and methods for monitoring online
marketing effectiveness and data analysis.

Course Objective 2:Be able to independently design simple online market
research plans and perform data analysis. Conduct basic SEO optimization for
corporate websites or online stores. Plan and execute small-scale social media
marketing campaigns (e.g., WeChat official account, Weibo operations). Write
marketing-oriented soft articles and content planning proposals. Utilize tools
(e.g., Baidu Tongji, Google Analytics) to preliminarily monitor marketing
effectiveness and draft simple reports. Develop preliminary capabilities in
planning and writing online marketing promotion proposals.

Course Objective 3:Cultivate integrity, law-abiding, and responsible
professional ethics in online marketing. Develop keen market insight and
innovative thinking. Foster teamwork spirit and effective communication skills.
Enhance self-directed learning and the ability to adapt to the rapidly changing

online marketing environment.

FEANRE

Unit 1: Introduction to Internet Marketing

(1) The concept, characteristics, and development history of internet
marketing;

(2) Comparison and integration of internet marketing and traditional
marketing;

(3) Basic processes and common tools/platforms of internet marketing.
Unit 2: Online Market and Consumer Insights

(1) Methods and steps of online market research (questionnaire design, data
collection);

(2) Patterns and psychological analysis of online consumer behavior;

(3) Competitor analysis and target market positioning (STP theory).
Unit 3: Foundation of Internet Marketing: Websites and SEO

(1) Key elements of building a marketing-oriented website and user
experience (UX);

(2) Principles of search engine optimization (SEO) and keyword strategy;
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(3) Basic operations of on-page and off-page optimization.
Unit 4: Paid Traffic Acquisition: Search Engine Marketing (SEM) and
Advertising

(1) Principles of search engine marketing (SEM) and keyword bidding
(PPC);

(2) Basic operations of advertising platforms like Baidu and 360 Search;

(3) Introduction to other ad formats such as display ads and native ads.
Unit 5: Content Marketing and Soft Article Writing

(1) Concept, value, and strategic planning of content marketing;

(2) Types of marketing soft articles, writing techniques, and creative
planning;

(3) Building brand stories and content distribution channels.
Unit 6: Social Media Marketing (SMM)

(1) Analysis of major social platforms (WeChat, Weibo, Douyin,
Xiaohongshu, etc.);

(2) Social media content creation, interaction techniques, and community
management;

(3) KOL/KOC collaboration and social media campaign planning.
Unit 7: E-commerce Platform Marketing and New Media Expansion

(1) Application of marketing tools on platforms like Taobao/Tmall/JD.com
(e.g., HLIBZE A JR);

(2) Basics of short video marketing (Douyin, Kuaishou) planning and
production;

(3) Process design and operational key points of live stream marketing.
Unit 8: Marketing Effectiveness Evaluation and Comprehensive Application

(1) Key performance indicator (KPI) system for internet marketing
effectiveness (e.g., traffic, conversion rate, ROI);

(2) Basic application of data analysis tools (e.g., Baidu Statistics);

(3) Developing a comprehensive internet marketing promotion plan.

1.Understand the overall framework and ecosystem of online marketing, rather
than just isolated knowledge points; proficiently master core concepts such as
SEO, SEM, SMM, KPIs, conversion rates, etc., and be able to articulate them
using professional language.

24 FE o

BFEK 2.Master the characteristics, applicable scenarios, and basic operational rules of
mainstream online marketing channels; understand the importance of
data-driven marketing and acquire fundamental data analysis and interpretation
skills.
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Course Objective 1. Systematically expound the core concepts, development
history and industry standards of event management, so that learners are familiar
with the operation logic and characteristics of different types of events such as
conferences, exhibitions, festivals, and events.

RIZEMR

Course Objective 2. Master the whole process of event planning, including goal
setting, theme creativity, process design, budget preparation, etc., and be able to
independently complete the planning and writing of small and medium-sized

events.
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Course Objective 3. Have the ability to coordinate in the event execution stage,
and be able to deal with key links such as site layout, personnel division,
supplier management, and on-site emergency.

Course Objective 4. Learn to use risk assessment tools to identify potential risks
in the operation of events (such as safety risks, public opinion risks, budget
overrun risks, etc.), and formulate scientific risk response and emergency plans.
Course Objective 5. Master the index system and methods of event effect
evaluation (such as satisfaction surveys, KPI achievement analysis, media
exposure statistics, etc.), and be able to optimize event management strategies
through data review.

Course Objective 6. Establish a sense of social responsibility and ethics in event
management, take into account public welfare goals such as cultural
dissemination and environmental protection in the planning and implementation

of activities, and improve the professionalism of the industry.

FEANRE

Unit 1 Introduction to Event Management (1) Definition, core elements and
classification of event management (conferences, exhibitions, festivals, sports
events, public welfare, etc.) (2); The development history, current situation and
trend of the event management industry (such as the rise of digital events and
green events); (3) The relevant theoretical basis of event management (project
management theory, experience marketing theory, public relations theory); (4)
Domestic and foreign event management industry standards and professional
qualification systems (such as International Conference and Convention
Association (ICCA) standards, domestic exhibition industry professional
certification)

Unit 3 The core link of event planning (1) event goal setting and audience
positioning (target dismantling, audience demand research methods); (2) Event
theme creativity and brand integration (theme refinement skills, matching
strategy with the organizer's brand tone); (3) Event flow design (time node
planning, link connection logic, interactive link design); (4) Event budgeting
and cost control (budget account setting, cost allocation method, cost-effective
optimization strategy).

Unit 3 Event Execution Management (1) Event site selection and layout (site
evaluation indicators, spatial planning principles, visual design and atmosphere
creation); (2) Personnel division of labor and team management (organizational
structure construction, division of job responsibilities, cross-departmental
collaboration mechanism); (3) Supplier management (supplier selection criteria,
cooperation agreement terms, service quality supervision methods); (4) Event
materials and technical support (material procurement and inventory
management, audio and lighting, commissioning and guarantee of digital
equipment (such as live broadcast equipment, interactive systems))

Unit 4 Incident Risk and Emergency Management (1) Incident risk
identification methods (risk matrix, brainstorming method, historical case
analysis method); (2) Common risk types and response strategies (safety risks:
crowding, fire; Public opinion risk: the spread of negative evaluations;
Operational risks: temporary absence of guests, equipment failure); (3)
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Preparation of emergency plans (emergency organizational structure, emergency
response process, emergency material reserve list); (4) Emergency drill and
on-site crisis handling (drill plan design, crisis communication skills,
post-review process)

Unit 5 Event Effect Evaluation and Review (1) Event evaluation index system
(quantitative indicators: number of participants, media exposure, budget
achievement rate; qualitative indicators: audience satisfaction, brand image
enhancement, social influence); (2) evaluation data collection methods
(questionnaire survey, interview method, social media public opinion
monitoring, background data statistics); (3) Writing evaluation reports (data
presentation skills, problem analysis logic, and improvement suggestions); (4)
Incident case review and experience precipitation (reference of successful cases,
summary of lessons learned from failure cases, optimization of standardized

processes)

1. Understand the core concepts and classification logic of event management,
and be able to analyze the operational differences of different types of events in
combination with specific cases (such as large-scale exhibitions and urban
festivals). Master industry standards and professional qualification
requirements, and clarify the direction of their own career development.

2. Master the whole process method of event planning, and be able to
independently complete the planning plan of small and medium-sized events
(such as enterprise new product launches, campus cultural festivals), which must
include four core modules: goals, themes, processes, and budgets, and have
clear logic and can be implemented.

3. Have the ability to coordinate event execution, and be able to design the
organizational structure and personnel division table according to the scale of
the event. It can simulate supplier negotiation scenarios and formulate
reasonable cooperation terms. It can identify potential problems in the site
layout (such as unreasonable circulation lines, blocked safety exits) and propose
optimization plans.

4. Skillfully use risk assessment tools to identify and grade risks for designated
event cases (such as large-scale concerts), and formulate corresponding risk
response measures; Be able to prepare a complete emergency plan, including
emergency response processes and material lists, and simulate on-site crises
(such as sudden rainstorms) for disposal drills.

5. Master the index design and data collection methods of event effect
evaluation, be able to design questionnaires and interview outlines for simulated
events (such as campus job fairs), and collect data to form evaluation reports;
Through reviewing cases, reusable incident management experience can be
refined and personal workflows can be optimized.

6. Establish social responsibility and ethical awareness, and integrate green
concepts (such as reducing the use of disposable materials) and cultural
communication goals in event planning; In simulated emergency scenarios,
priority is given to ensuring personnel safety and reflecting the bottom line of
professional ethics.
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Course Objective 1: Systematically sort out the basic concepts, types (new
products, improved products, and replacement products) and the whole process
(from idea generation to marketing) of new product development, so that
learners can master the core logic and industry laws of new product
development.
wiZB R

Course Objective 2: Master the methods of new product idea generation and
screening, be able to combine market demand and enterprise resources, put
forward feasible new product ideas, and complete the idea screening through
scientific tools.

Course Objective 3: Have the ability to develop and test new product concepts,
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transform ideas into specific product concepts (including functions, forms,
pricing and other elements), and verify the market acceptance of the concept
through user testing.

Learn to use product design and prototyping techniques (e.g., CAD design, 3D
printing) to transform product concepts into physical or digital prototypes, while
mastering the methods of iterative optimization of prototypes.

Course Objective 4: Master the formulation methods of new product marketing
strategies, including pricing strategies, channel selection, and promotion plan
design, and be able to formulate accurate promotion plans based on product
characteristics and target markets.

Course Objective 5: Understand risk management and ethical norms in new
product development, identify technical risks and market risks in the
development process, and formulate avoidance strategies. At the same time, it
takes into account the safety and environmental protection of the product, and
meets the requirements of social ethics.

Unit 1 Introduction to New Product Development (1) Definition and
classification of new products (new products, improved products, replacement
products, imitation products); (2) the importance of new product development
and the current situation of the industry (improving the competitiveness of
enterprises, driving market demand changes, and industry innovation trends);
(3) The whole process model of new product development (stage gate model,
agile development model, waterfall model); (4) Organizational structure and
team composition of new product development (cross-functional team: roles of
R&D, marketing, production, and sales departments).

Unit 2 Idea Generation and Screening (1) Sources of Idea Generation (User
Demand Research, Technological Breakthroughs, Competitive Product
Analysis, Employee Brainstorming, External Cooperation (such as Universities,
Scientific Research Institutions)); (2) Idea generation methods (brainstorming
method, focus group interview method, pain point mining method, TRIZ
innovation theory); (3) Criteria and tools for idea screening (market
attractiveness, enterprise resource matching, technical feasibility, profit
potential; screening matrix, SWOT analysis method); (4) Common
misunderstandings and avoidance strategies in creative screening (over-reliance
on subjective judgment, ignoring niche needs, and underestimating technical
difficulty).

Unit 3 Product Concept Development and Testing (1) Definition and elements
of product concept (core functions, target users, usage scenarios, value
proposition, pricing range); (2) Product concept transformation skills
(dismantling logic from idea to concept, concept copywriting method, visual
presentation (such as product manual, schematic diagram)); (3) Product concept
testing methods (user interviews, questionnaires, focus group discussions,
concept card tests); (4) Test result analysis and concept optimization (user
feedback classification, key problem identification, concept iteration direction
determination).

Unit 4 Product Design and Prototype Development (1) Core principles of
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product design (functional principle, ease of use principle, aesthetic principle,
cost controllability principle); (2) Prototype testing and iteration (user trial
feedback collection, prototype problem diagnosis, design scheme optimization
process).

Unit 5 New Product Market Promotion (1) New Product Market Positioning and
Target Demographic Segmentation (Application of Positioning Theory,
Construction of Crowd Portrait, Differentiated Positioning Strategy); (2) New
product pricing strategies (applicable scenarios of cost-oriented pricing,
market-oriented pricing, value-oriented pricing, penetration pricing and
skimming pricing); (3) Selection of new product channels (online channels:
e-commerce platforms, social media, corporate official websites; Offline
channels: dealers, physical stores, exhibitions; channel portfolio strategy); (4)
New product promotion plan design (trial experience, KOL cooperative
promotion, social media marketing, offline activities (such as new product
launches), preferential activities (such as first order discounts)).

Unit 6 New Product Development Risk Management and Ethics (1) Types of
New Product Development Risks (Technical Risks: Immature Technology,
R&D Failure; Market risk: demand changes, competing product shocks;
Production risks: insufficient production capacity, quality problems; financial
risk: budget overrun, profit falling short of expectations); (2) Risk assessment
and avoidance strategies (risk probability - impact matrix, risk early warning
mechanism, alternative formulation, small-batch trial production verification);
(3) New product ethics (product safety design (such as children's product safety
standards), environmental protection requirements (such as material
recyclability, low-carbon production), privacy protection (such as smart product
data security)); (4) New product life cycle management (strategic adjustment
during the introduction period, growth period, maturity period, and decline
period, such as product upgrade and delisting decisions).

1. Understand the core concepts and full-process models of new product
development, and be able to analyze the development logic of different types of
new products in combination with industry cases (such as mobile phones and
home appliances); Clarify the collaboration mechanism of cross-functional
teams in development and identify the core responsibilities of each department.
2. Master the methods of idea generation and screening, and be able to propose
2-3 new product ideas that meet the company's resources through focus group
interviews, pain point mining, etc.; Use the filter matrix to sort ideas, write a
filter report and explain the reason.

3. Have the ability to develop and test product concepts, be able to transform
selected ideas into complete product concepts (including functions, pricing,
target groups and other elements), design user testing plans (such as
questionnaires, interview outlines), collect feedback and put forward concept
optimization suggestions.

4. Learn to use basic product design and prototyping tools (such as Figma to
design simple Ul prototypes, Axure to create APP interactive prototypes), and
be able to transform product concepts into visual prototypes. Identify prototype
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issues through user trials and complete at least 1 prototype iteration.

5. Master the formulation method of new product marketing strategy, be able to
target designated new products (such as smart small household appliances) for
market positioning, design pricing plans, channel combinations and promotional
activities; Write a promotion plan that explains the logic and expected results of
each strategy.

6. Have the ability to identify risks and judge the ethics of new product
development, and be able to conduct risk assessment of simulated new product
development projects (such as new energy products) and formulate risk response
measures. Consider safety and environmental protection requirements in product

design, and propose design schemes that comply with ethical norms.
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