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(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Noun
(6) Writing: Simple sentence
%% FAJC Friendship Text A: A way to remember friendship
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(3) Language Points
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(2) Text Structure Analysis
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(3) Language Points
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(6) Writing: Topic sentence
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%% /\BAJC Festivals Text A: The Spring Festival
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(2) Text Structure Analysis
(3) Language Points
(4) Exercises

(5) Grammar: Present perfect tense & past perfect tense
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(6) Writing: Organizing a paragraph
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fror. WS, EREL, B W MEAW “SH7, BEHE,
oW B AT EMBRMRE NI ER, BRFELARILE
Wy SETEIE = Eah R BRI T VAR A o
RT78 (HEHEEF I ) REFEHFNBTEEK
IRIEAR: (FEEF ) F5r: 4 F#rt: 64 HEif: 64 E: 0
KREZFEEFL VLR AENLBER, FEXBHRFREGEHTN—NA
AR, FEEERBEERNFEN-TTLBEMBRRE, 54 FIERU
RIFEE R GHATE, FIREMEXARTHETENE, UMNEH
| FEENER, HRIMBFEABFTEN —HNBFER FEK
i EWHFEARRERFENFENA® Y, HEE U F E R f L Rk
B, AHRREEEFI®A, BREEEXMER, EUNEFT . £,
HexAfARTETRGHIMENLE, HRER, &, FRMAN
AR EWFEE,
—HAJE Grateful life Text A: A glass of milk
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Relative clauses
FERNS (6) Writing: Gift notes
% " FAJC Our living environment  Text A: A special taxi
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Adverbial clauses of time
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(6) Writing: Greeting cards
25 = BAJ0 Fast food Text A: Isn't fast food too fast?
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Adverbial clauses of cause/reason and effect
(6) Writing: Itineraries
%5 U 816 Modern communication Text A: 90 days without a cell phone or
email
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Subject clauses and object clauses
(6) Writing: Name cards
6180 Generation gap Text A:  Clean your room
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Predictive clauses
(6) Writing: Application forms
275NHIT Gender differences Text A: Feeling safe
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Gerunds and past participles
(6) Writing: Telephone messages

%L HIC Job hunting Text A: My first day at McDonald’s
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(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: The infinitive
(6) Writing: Email

25 J\EAJC Blue-collar workers Text A:  Wanted: blue-collar workers
(1) Warming-up
(2) Text Structure Analysis
(3) Language Points
(4) Exercises
(5) Grammar: Modal verbs

(6) Writing: Fax

GeRBEHFNUNFENER, BHIFAHET, FERRFEOFI @G
REeA o EEDIEERETEFHXRDEHERLT, ALFREHFEX
B, EHREFHE, RIFET 2R FENRRNE, fFE 8T HH
fior. WA, AREL, @t BT MELEm S5, BLHE,
oW FL AT EMHRMIRE NI EER, B EEARILE
e ks AL

RT79 (HBESIN)Y BEFEHFARTEEKX

IRIZ AR

(EIFES Il ) F4: 4 At 64 B 64 EE: O

iRi2 BR

REEFIRAFENAZERE): RERI SELBIFREMKE
XA, W XE, FEREMFAS, REGII0EEEEE). 4%
FAWBETT, wENIE X BEXEEMATEE A E,
REER2ERFENTERT: RELARFEE 0TS HERN, ERA
AEBNIEXT, FERFISHERT, wlBEEEM, ERELMN
BRI, UAREE TR,
WREAGSRAFEGTMEBRY: REHALMEDFHBEME NARYT,
FRBRE T L W B EIE ML, BXERBIN, KB, RERBEFH R,
REEGAFERFENE ORI REEF I FETHLEXME
F THE S BRI X R F A X e (T3 BT R B A R R,

N
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PR & 11 2 2] B 20 U o B R X B T

REEFORAFEMBIER, REFFE A RAEFAF EOFRARE
MM EIAE, KEFHRAFRERGWERLT®, RIATEHFN
IRMEAEREL, BErrEEEMTET R, AHEAFELEL M
TIEERARAMEN, BRARFEANRKEFMZERE, BFaL,

BRAAT,

FENTE

% —# 70 Role Models
1. Section A: Whom should | follow?
2. Grammar: Negation
3. Writing: Notices
% — %30 The Mobile Era
1. Section A: China’ s four great new
inventions in the mobile era
2. Grammar: Direct speech and indirect speech
3. Writing: Invitation cards
% = %70 Names
1. Section A: What’ s in a name?
2. Grammar: Interrogative sentences
3. Writing: Replies to invitations
% ¥ 7T The Business World
1.Section A: A smart move or an error? — The story of New Coke
2. Grammar: There be
3. Writing: Memos
% A ¥ Smart Cities
1. Section A: The Day in the Life of a Smart City Resident
2. Grammar: Passive voice
3. Writing: Requests for leave
# X% 0 Attitudes and Happiness
1. Section A: Attitude is everything
2. Grammar: Sentences that begin with “it”

3. Writing: Meeting schedules
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%-L# 7T Career and Life
1. Section A: Where are all the plumbers?
2. Grammar: Substitution and omission
3. Writing: Meeting minutes
% \ ¥ Science Fiction
1. Section A: The Reining Age
2. Grammar: Inversion

3. Writing: Summary

1TRERNAE, F2AEMEEMHTEERNY, ¥2FEXHE A,
2TMFNMRMNAEFEN B, FLHBEIEMAEIENEEL, ¥25 %
IR

BTMAEXMALMEN, ¥2RENAER, ¥2EEZ X CER,

AT BT RN EETE, ¥4 there be AR, FL2EEXE LXK,
5. TMBERTHA, ¥2UHEAILRH, F25EXBRL.
.TRAEWNAE, ¥2 tHBEREENTTF, ¥£F X XL,
T.TREMBLER LR, FoEREEH, FLERAXLWALE,

8.TMHMLAMEY, ¥2B1%4, ¥2F KEEM.

K710 (HRiFEE V) RETEZEHEFATSEKR

IRIZAR:

(EIBEE IV) FHN: 4 2t 64 IEiE: 64 LB 0

iRtz BR

REEFIRAFENAZERE): RERI SELBIFREMKE
XA, WXE, FEBEMERR, RE@lI0EEERE) . FEE
BT, WM BEXEE M EE R A E
REER2ERFENTERT: RELARFEEWASHERN, ER/A
AEEWIEXTE, FERFIGHERT, wlBEEEH, ERELN
BRI, WAEE A R RfRiE.
WREAFSRAFEGTMBRY: REHALWMEDFHBEME NARYT,
BT PrFE LW IEENE X, BXEAEN, XE, REAEFHR
REEF4AERFENE MG REFHBFLET IR XAE
FTWEFTERARIT IR 2 £ 3 T8 B /B A A A ER I,
DA B At AT AE [ B 203 o By B % B A o

REEMORAFENBHER, REFFENRAEFAFEOHRARE

US
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B

FEIAE, KEFHRAFRERCNERKTHE, RATEREN
IRMEAEREL, ErrEEEMTET R, AREAFE LB
TIEEREEAMER, BRARFENRREFMZERE, BFEA,

B BAATo

FENTE

% —# 7 Silk Road
1. Section A: The history of the Silk Road
2. Grammar: Inversion
3. Writing: Envelopes
% — ¥ 70 Internet Technology
1. Section A: Smartphones make you less intelligent
2. Grammar: Subjunctive mood
3. Writing: Business letters
% = ¥ 0 The car and life
1. Section A: Why Americans would rather drive?
2. Grammar: Subjunctive-verb concord
3. Writing: Letters of invitation
% 9 ¥ 75 Career choice
1.Section A: Is technical training a wise career move?
2. Grammar: Subjunctive-verb concord
3. Writing: Letters of complaint and claim
% H ¥ T Gender roles
1. Section A: Changing gender roles
2. Grammar: Subjunctive mood
3. Writing: Classified ads
% 75 ¥ 70 Disasters
1. Section A: Is the end of the world really near?
2. Grammar: Absolute structure
3. Writing: Certificates
%+ ¥ 7T Problems facing cities
1. Section A: Amy’s decision

2. Grammar: Subjunctive-verb concord
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3. Writing: Resume

% /\ #JC Roads to success
1. Section A: Master of kung fu legends
2. Grammar: Participle

3. Writing: Job application

1. THemZBR %, B, FLEEEH,

2. THFNWAEHH, ¥LENER, ¥2E5EXHLEE,

3 THEEARBAOIR, 22T BB, ¥2FAXLHIFR,

4. THRBLRAFRMAR, ¥2FH -8, ¥2F5EXRKE.
HHEK \

b THLrABZN, ¥2EIER, F2FEXLE &,

6. THMHKREN, ¥2BIEHREN, F2F HE ULV,

7. THR S REEE, ¥4EE R, FLEEXMET

8. THERELLET, ¥o4WWAE, ¥2F R XIKRRE,

KT (EEWR ) REITERFNTESEK
IRIERFR:  (SEEITIR 1) F5: 4 %At 64 HiR: 64 XLEK: 0

PRERR: THESTTHNEMEL (EFAN . THEE, 1EXRF

M), AR (21 MALREEATRALA) FHRORE EE, T4

NE HLeTFEFETEAFFRNMERAL, AR ER, &

BRIEBNATHRRELINB, AN EHE, L5 HNT %, URDELRE

PER R ERETT. MREELHRTT, UL HESF T REMT

WS

BHERR: RO HETNEE G RHRATT A ERE O EEN, B
IR1Z HAR

AT G R EIEE . EXOGFHRBAZOE R, AR E MK AT
HIERR ., B RAEMANENEREGE Y, b ER R BHAG ZFEZA

N

Bt % SE AT B3l
EREAR: FEMIERMLMES KTEA, B2 X FEHEIETHLRENAIL
A, FAEKBTRAFNEH K, FREBTREHTBEFIHEHED

Zi
FRELFVYREXT, ERRAFMATR, EAATHRAEEE N
R AWERGH ), #wANAERMED 5 RERETES A,

24




—, BTEHA

FhoMgEn, TAALALLEFERRFXRRET, BEFREFE. AT
HE. FATH, XA, H2TE. BLAR, FAREAGEEYE,
XBANFTEXNTER, JIRFARLITERRL, WL 5 EAK,
S ANE E73
BNMBRTEEGAEZ AR, R “WAN-HBEA-f@d” h¥E AR,

FERE | HWHESY: SR04 MR, SREENERER, WEFE. WA
JEEE M L&A, B AEMMELS], 5% “Language Focus” ¥k, # 4
WHABRAET . B, WERE, FLEEEM,

FEREET: TAMBAGETERAHEA NS ERERHE, BEMES
FARG SN, X4 B & R IE R ) H R BRI %
HiEAY: AR LM EABNAIDR, NAFELELERDY, KLY
i Fh 3k A BRI FRO, o R 9B HEAT 1Sk BT By B AT

MR EE: AR ETACEL (3, oLz l) 548 (5% 5-841),
R R b UL+

B A TR IE W E R T A R R =60%, B ¥EAT 3-5 A4 i i 0B R,

HEEK
A HEREMEFHETE .

FAAKh: RUTT . RP S EHLEL ., REFE 20 9800 4 +8i%,
EME R,
RT12 (EEWR DY REIEBZNTSEK

IRIEBFR:  CSEIBITIL 1) Fo: 4 %At 64 iR 64 XLEK: 0
PREMR: FERGALERGRFHINGRE . L0k B BHK N
REEF, BE, ALEFEME TR, HELEREHAAZENE X
EEALEHOER; ANTHEBYAX ., By #. BFH5E . wiEk
HELTTEAAER XN, BHFRR, ABZ PR XME R THERLSR
5R%EF R, NEXMRFEAEmIRRE,

w1z BAR

AER: BEmREE. THEAXRIEREAZMNR Y, RAWHTHE
Bal, LARTFFFHALRIG; HHHAMBREN T, BORER
R, RBEFRFE], #—FBMEFT. XUFHRERE, H5mEX
RIER AL RER BL I, FHRAETEERS, LEETRAHA
WRER Y, WEFENRGWIHEE K,
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FhEA: ML ERMERL, ALW, MEL, ¥HE “IIrEE"; &
SILXMRRE R WIS WAELEF, RAREETHAAFEGEIMR
fREsr, BLANLTANZUHT, ERIERAMES, BA¥EA
Bk KR LA E KK

—, BTEHA

EhoMET, TAALALALEFESRARFERRIT, BRNEZS, AH
MEMEETRLAX ., ETAH. RFH5. R, B,
GesEEEM, XBEME CRERE) WAKRLTASHE -5, AL
EEEEYE, XABNBHEAREL, JIIRFAREFLATERINLR,
UL R G BAK,

SN £ 3

TENE | ENMNETEEESZ ARG, BR CBA-RA-HET 0¥ AR
WHES%S: BETA 4N, SREEAERER, WEFE. WA
JEEE M L&A, B AEMMELS], 5% “Language Focus” ¥k, # 4
WHABAET . B, WEAE, FLEEEM,
FEREHT: TAMBAGE T ERAHEA NS ERERHE, BELES
KRG SN, XK F 4 B & R IE R ) H R B A %
HiELY: AR AHEABNAIDR, NAFELELERDY, KLY
 Fh 3k A EE BRI FRO, o R 9B HEAT 1Sk X FR 8y B AT
WREE: AR ETACEL (3, okl ) 548 (5% 5-841),
BRI K b UL E 5+
oA TR BB T T A R =T0%, B AT 3-5 44 MIE B 0B K,
HEEK
B EEMEFHETE .
FAATKh: RUTT . RPSEEHLEIL ., REFE 20 9400 4 +#i%,
EMET R,
RT13  (EEWR D) RETELFNETEEK
IRIEEFR:  (SEEATIR 111) Fo7: 4 %At 64 HiR: 64 XLEK: 0
PRERR: THESTTHNEMEL (EFAN . THEE, 1EXRT
iRtz BiR ), B2 ML EENIT AR 3) F R NS EIE A gt

b BHLHR, EAFRTEATY RNAEKREL, ARRXE R,
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¥BABFAFHRBERMNR, AVEM,. TEHANTE, UATEX
KR ER KRR EART. BMEEHRTT, R ECHETF TR
TR ES o

B EAR: REHAMHARTNER GG FRATTAERS EEN, B
BT R IEXME, AIOFRBECER, UKESMR E M7
HERG ., EWREAMAARNEARR S, AEEYIFHEGR B
FT % R A F B3

B

FhEk: FEMIERMIES KFEA, B2 R EIE LR KL W
WA, FARBTRIAN LA K, FRBRUEA LS E PSS

FRELEVYREXT, ERRARFMAT R, EAATHRAEEE G N
R AWERGH ), #WANAE RN 5 REETES A,

o

— BTEA

FhoMET, TAARALEFEREFXRET, Bk, k. ¥

BFER., RERTE, THARBAIFETE, X@IABAHSXTE, ¥

FEFEBEZYTERENL, FHEHEEAKE,

S ANE E73

BB TEEGEZARR, BR “WAN-BE-Wd” WFEIARN:
g

| REEEA: ERETE AN, SRAENEZRKE, AEFE. WA
EERS FREMEA, BFEAFEBLEA,
FHEEN: TAMHAGETEAMR N ERERHE, REMES
FR G fLiNan, R S B xR SR ) B R B A
HEEY: BRASZHEHEBNAIRR, WHFERERERD, REY
) H R EA R ITHE HFEHRAT L KIT EAT,
KB RGT ESEKFEIENAAR (CET—4) WAAZITH, DA
EFEAFINER, XS mE R ES,
mRERE: AR ETROHEL (k, nkE ) 58 (F7F 5-8 1),
BT A 5 X ER
B Ik A : IE IR T R =60%, A HEAT 3-5 o B IR BT DB R ik,
HFEEX

B EEMIEEFHRTRE
FAATH: BT, RESEEREL. REFH 20 9807 4+,

RBMBEARYSE,
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RT14 (EBWIRIVY REFEHFNBEEXK

IRIZ AR

CEENTIE V)Y Fhy: 2 R 32 i 32 SEE: 0

iRiZ BR

PRERR: THEETTHNEMEL (EFAN . THEE, EXRF
M), AR 21 MR EA KBRS 4) T RS E At
W, B FR, EAFETEAMY RNAERAL, HEEIME R,
FEEAENHAFNREERAINR, AFEMB. £8P FE, URBEX
EFWNERERR, EARET, BREHTTT, B EHEI T T RE
WS

BHERR: RSB ETNEE G RHRATT A ERE O EEN, B
FUTEH R EEE ., A RBZOE R, R E S AT
HIE R EHRIE N A R ARG S, AR BN EGE T I A

F: FEMLERMIES RTELS, B 2K EFEESLA KX E
B, FAFEFBHR RN LR K, FEBRREAIBEFIEES
FRELEVREZY ., BRXAEHXTE, LAAAHRARELE AN
R ERGHy, #HTMAMERNE 5 REEEES FHd,

FENE

—, BTEA

EhoNET, TAHSRANLEFHRREFRRI, BEHaTHE, £k,
RAEWAT, Fo&R, BRARKES, TARBEEGEFEHE, X@AHTKEX
fot®k, Sl eFAEREYTEENL, RBELA G BEAE, KAHEHA
TEREERFFR, RETHEAFL, BLTERALOELALE, &
T e AR T BRI T AR SR I W T

=\ BRR Bk
BNMBRTEEGAEZ AR, B “WAN-HBEA-f@d” hFI AR,
MHELN: BETE AN, ZREENERER, WEFE. WA
FREFLM, WEMEEMELY,

FRELHN: TAMBASELERME XN ERERE, REBENES
KRG SN, X4 B & R IE R ) AR BRI %
HiEAY: AR AHEABNAIDR, NAFEEELERY, KLY
1 Hak AR BRI PR o R B AT 0 kR BRI E AT

KMBIRE D ESE K FFEEFENEER (CET—4) WA R, UE
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FEEFIMER, XA SR EE

PR EE AR BT CHEL(#, o k2R ) 5B (FHF 5-8 1),
BT 5 X ER,
864 KR BB T A R =00%, 8k IEAT 35 o4 B IF BT 0B R A,

HEEK
MM ERAMIEE R R,
¥IATK: BT, BFSEEHCER. BREFH 20 o407 +RiE,

RT15 (AIEGEER) REIZEHFATSEK
RIEAR: (ATEERIR) #4552 SR 32 iR 16 XK. 16

REERLEETEN, FHEA, RERATE @AM R, WEKFUL
A BRAER,
REET2ASREEBAARHES Al ABA TR, LHAELSSHTH

RIZRIT M ST 52 B
RAEEARAEE AR F N T EMAEIRE AN, EREL LFE P
BRI ENB AR EARE R,
F—BT FEREBASES (1) WENBRE; (2) HENRGLK; (3)
£ SN
¥ WégEx4e (1) HENRERA; (2) Internet #f£; (3) &
BREFHBEA; (4) Mkxs
FZRTU ATERMRY (1) ATERNELGHE; (2) ATFRHE
BRERHAR; (3) ATHRARWREEHSREXERE; (4) AT
BHRNEERA; (5) ATHRAREEAXRER

TERNE | FWET ATERES (1) BEAFE; (2) LE#R; (3) Ehmxr

FRET ATEREA (1) BdEsLAE; (2) HENME; (3) %

oy

pcs

1
ERET AEAMERAATER (1) AERFoA R XA T #HR;
(2) REAFAERAATHHEAEOEA; (3) AMAFE RXATLE
AARR A (4) BAFRIENEAMSGERRER; (5) "rkit
Py REREN 557, (6) ®AEANERKE R &

FLETL ATERAESEE (1) ATHRMENME; (2) ATH

.
~~
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Rk ZaFA; (3) ATHRIIAMHLHEE; (4) ATHRTX
WX 21 A (5) ALK R I

1B EN, SHE, FEmmATE AR — A kiR,
2RI A oy A NS Al KA AL R BOR, B4 ST T AL
KA T EFFRAIME S 2,
3EE—EWEAERMFHT AMR LT A, ERKRNES | #
. DA A PR B S BOR 5 0 i R

A FE G HA VTP AL 22 R 0 BB VT S AR IR, SR AR AL BOR B9 A TR
JLAR R

K716 (AXFERIER) REEFEHFAETSEK

IRIZER:

(RZEBRUERE) 25 1 2 16 HEig: 16 LE: 0

iRtz BiR

REEF RS LEHARE T XBEERINERFHI; ReER
Ry REZOGFafES, FEEERRLNRFGEL; EEERNR
b A B SR AT BT X PR B R BT

REER2: Y TREANERREZR LR RES, BHEEBERARS AR
MRNEEATRE T ; EEBRRBET, RIATT KW E R AR A
EEABRAL B,
REERSEHARREAKNGEZRNL, RARLAR G Z W AR £
HUERAYE, BBEENMRRSHLFRELE S, EMARKERERR
BN E Z AW, TR L IE A B R A WA SR B LA,

FENE

F—F KFERVREMA (1) RENME; (2) ARA%; (3) Rk
AEEARIME; (4) Bk A EARERSE,

FoF BREER-RUX@fmiEsg (1) gRolmtn; (2) XE 5k,
(3) G RL,

FZF ARRR-BLdhFnEqd (1) e hwmtdssa%; (2) R
Wie Mk G (3) MENGRLNER N ER; (4) KoL EwH
H BR Ak (A

FUE WERBLER (1) RERELERGENEEL (2) RL#HEFE
FOER . TGS (3) ARBLHFER,

FRE RLIF AT RGN (1) Bk FML; (2) RbrgyE
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Kk (3) BbkFEF EWER,
FAFEHEEEGFWAK (1) HEEFEZWEREN; (2) BFEHE
Z SMART B l; (3) F W ,
FEERVAEAXS (1) R EEARFHAE; (2) Bk s EMX
FMIFHEBE,

FNFE RbFaagn (1) UWAAAKRESREFRE; (2) MA#AT
EFN; (4) WEIERRFRR,

1A FERRNAENAF LT, BIR VA EAXNE RS EHLEE
M, AHEE R ARNER T ESIFETE, WAl E FFRAELE R

KEMRI, MFHREHBRLIEH,

25| R A TRBVHERREFNE, ¥BRY AR ET LR FRET
%, BAHGEREERLERT R, BAERKERFHETHITR, A
E e IRBIEROE

SHBFAEBEMENY HEAREREENNE, EEEREEF &, 48
HRXKFAE, BIRRNEEERSTHER,

4AEF A FER WA ERX BRI 85 E K6k LIRS,

R ¥ ERBRYELNFEE, WHRITEEERELSEERY
W=, RIEZEIFNEA

RTAT (KRFEEEM) REFEHFATSEK

RIERAMR: (KFEEDLEM) 245 16 2 16 IEig: 16 £ 0

WRERT. TR LR A, A kAT oh oy ) E X 5 )k 8 B9k
7, ABALHEFMERRENL, FRAAWH2RA GFNmEAT %, #
FRA TR IR B R G e SR, T A A2 ST BT R R R R
WA EAF 2. #0432 H A0 ) b BRG] A7 el ke Wl , E4E AL
WAEGEENE Nk, REeMeL PerEssdmiErgs, &
BRRENTRBRERTRES R, BEEROIVRR], LR EBEE
SEECEE A o

WREARS MarE K, BERa b, BCARBERRS L2 RER,
I CERFAT A B, AE KAV ED e KEME 2 IMER,
BHALE 2R REGTRHRERERA

iRiZ BiR
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FENE

F—%on AR (1D RENMBEZRTX; (2) b2 E5EF; (3)
Al b #F R LG A

FFTU A EA (1) Gl #AEME L (2) 2l FR
WA, AR gEE

FZHU BUER/AL TR BEUTRARRES FRELERE; (2)
Al R N AR5 RBRE

FHEi Adila (1) GlhflamkiE, RBERME; (2) Gl klaR
A5 W97 %

FRET ShHtaiE (1) bbbt RENHSTMANE; (2) dlbts
A B A g 5 15026000 1A R

FRETL BHEGLANT (1) EFALEHR; (2) EBFTHMES. B
BrERGHETE

FEETT BEHEEE (1) BB BERMAN; (2) ZHEZO M) LI 4
A5 (3) EEe A H 457

FAET BEUNEFER (1) BREFF R, (2) THELIEERR

HFEK

1THEAE L E LA R ME, S50 ERRNEFE RN Lt
%o

RGN W ANty 5P E &, R AT A1 & 0TI AT IR T I A W A R
B EA MM R RARMN, RLTHINLHRAFFEESAA, 744
M A A 5] B Y

4. 864 R R B AL By KA G R, 32 A AT R AT T 5 R &
o

5. %4 Wt 2 SRy A K, 453 A 15026000 R R AT 4 Wbtk 2 5t
i3 L

6.EEHFO L RR G, e REFBEEE, WAKX . 7 RHE
SR 5%,

TEEEFENER, RN BE LEEW, ML aMBEH. WELE
By A&

AT HN EFBEE LI, 2 HARBREFW AL, BRABDRNNHE ST A

HEE A

RT718 (KEEHIFEREES) REETEHFATEEXK
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RIEBRAKRFER I EEIES) 2451 2rt. 16 it 16 S 0

WA B IR RREA AL, MEAA L RS, BMARREAE
RFEE. 2 KEMES, ALRLOMAFER, REHMAWEELR
it KR XU BRBEE .

W BT 2B FH ARG TivArE . R R EULRELTE; T H#
R BHEBREN; FEERNF ) THEL . MK IR L 2 5iR
DL A b oy FE AR SR

REENSEEHRRERE, ERERGEHEKE., £ ERERR., X
REHEF, AR ZALRERGFENS MBS, WAL E .
AR, AREELEMARKER LT,

F—F U HH G LELE (1) BEXRLBE 2 (2) R¥FEELE
ety (3) THEMATRABOR; (4) BFgst k%

FoF Bl () BhRamERM T E; (2)FLEmmyLs; (3)
FELERFEET;

¥-F KBERSEMEME (1) XRELMKE; (2) BERBAMH,
(3) 1 byl 1k

FWE BREEMERAN (1) FRERAR; (2) ALRER; (3)
KERALDL

FRE FEMLER (1) TRER; (2) THER; (3) BANER
N (4) F WA RK;

FRE RLHHR (1) FARLEXL; (2) HAXRLWAE; (3)
WL A S TRt LA

FLE BUOEREE (1) BERGAE; (2) ERRFHE; (3) %
W B LEE; (4) KFAERLQIHERENT %, (5)
SR KR

FNE b RESHLRE (1) LA EFFTHER; (2) HRAtL
WEEH; (3) g G EERY
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Course Objective 1. Master basic English vocabulary and expressions related to
the profession, enabling understanding and use of English for simple
professional communication.

Course Objective 2. Possess the basic ability to read and understand

. _ professionally relevant English materials (such as product descriptions,

IRi2 AR
technical documentation).

Course Objective 3. Initially develop the awareness and ability to use English
for professional communication in cross-cultural environments, laying the

foundation for subsequent professional English learning and international

cooperation.

Unit 1: Workplace Environment and Professional Identity (1) Basic workplace
terminology and self-introduction; (2) English expressions for company
departments and positions; (3) Daily office language and email format

. Unit 2: Career Development and Skills (1) Describing career paths and goals;
FENR

(2) Expressing abilities and skills; (3) Understanding simple job descriptions

and requirements

Unit 3: Work Processes and Problem Solving (1) Describing basic work

processes; (2) Reporting common problems and seeking help; (3) Understanding
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simple operating instructions
Unit 4: Business Socializing and Basic Communication (1) Basic etiquette and
dialogue in business situations; (2) Making appointments, invitations, and

confirmations; (3) Telephone communication and message

Course 1. Understand commonly used English professional terminology in the
workplace environment, comprehend the basic processes of fundamental
business communication, and be able to recognize and use at least 200 English
vocabulary words related to the professional field.

Course 2. Master the basic structure of English simple and compound sentences,
be able to read and understand moderately difficult professional English
materials (such as product descriptions, operating guides, etc.), and complete
summarization or short-answer tasks.

Course 3. Be able to simulate basic communication scenarios in the workplace
(such as self-introduction, telephone communication, email writing, etc.), with
basically clear expression and complete content, possessing preliminary

cross-cultural communication awareness.
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Objective 1. Further enhance the comprehensive application ability of
professional English, especially in practical listening, speaking, reading, and
writing.

Objective 2. Be able to independently read and analyze relatively complex
professional English literature, and write simple English reports or summaries.
Objective 3. Possess preliminary ability for effective communication and
collaboration in an international work environment, enhancing cross-cultural

professional literacy.

FENE

Unit 1: Professional Communication and Collaboration (1) Team project
discussions and expressing opinions; (2) Chairing and participating in meetings;

(3) Assigning tasks and giving feedback

Unit 2: Project Management and Execution (1) Describing project plans and
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progress; (2) Expressing problem analysis and solutions; (3) Writing simple
project reports

Unit 3: Business Presentations and Demonstrations (1) Presentation structure
and techniques; (2) Describing data and charts; (3) Responding to audience
questions

Unit 4: Cross-cultural Workplace Practice (1) Cross-cultural team collaboration
cases; (2) Basic language for business negotiations; (3) International workplace

behavior norms

HFEX

1. Understand professional English expressions used in project management and
team collaboration, comprehend communication norms and etiquette in
international business environments, and be able to identify and use complex
professional terminology.

2. Master the basic format and structure of professional English reports, be able
to independently write structurally clear and basically accurate professional
English reports or summaries, and conduct brief analysis of literature.

3. Be able to deliver a 5-8 minute English presentation on familiar business
topics, with a complete structure and fluent expression, and simulate

communication and collaboration tasks in international project cooperation.
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Course Objective 1: Understand communication skills in the workplace.
Course Objective 2: Understand and comprehend current workplace
communication skills.

Course Objective 3: Develop necessary workplace communication skills  for a

B2 B |
successful marketing career.
Course Objective 4: Practice communication skills in workplace.
Course Objective 5: Improve students' ability to engage in critical thinking and
effective collaboration in team settings.
Chapter 1 Overview of Workplace Communication Skills
FERE

(1) The Connotation of Workplace Communication;
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(2) Communication channels within the organization;

(3) Roles in Workplace Communication.

Chapter 2 Verbal and Nonverbal Communication in Workplace
(1) Connotation and skills of Verbal Communication;

(2) Connotation and skills of Nonverbal Communication;

(3) The role of feedback in communication;

(4) Discussion and Meeting skills;

(5) Eftective listening during the communication in workplace.
Chapter 3  Draft Documents in Workplace Communication

(1) Common types of written documents used in workplace communication;
(2) Requirements of written documents in conference organization;
(3) Seeking and responding to feedback on written communication.
Chapter 4 Obstacles in Workplace Communication

(1) Personal and Cultural differences in workplace communication;
(2) Language barriers in workplace communication;

(3) Speaking skills in the workplace.

HFEEX

1. Clearly define the communication process and skills in the workplace.

2. Process effectively communicate with others using both verbal and nonverbal
skills in the workplace.

3. Draft written documents correctly in workplace communication.

4. Develop communicate in a way that positively responds to individual

differences.
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Course Objective 1. Master the core concepts and development trends of digital
marketing, public relations and communication; correctly understand various
digital marketing tools, know their functions and applicable scenarios

Course Objective 2. Understand the transformative impact of digital technology
on consumer behavior and corporate marketing strategies, be able to formulate
precise digital marketing communication plans based on data analysis, and
master the skills of public relations crisis early warning and response in the
digital age.

Course Objective 3. Cultivate students' professional ethics of genuine
communication and opposition to false marketing, and innovative awareness,
and encourage students to use digital technology to assist in the digital

transformation of the real economy.
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Chapter 1 Overview of Digital Marketing (1) Marketing; (2) Digital Marketing;
(3) The Origin of Digital Marketing.

Chapter 2 Digital Marketing in China (1) The Development of Digital
Marketing in China; (2) The Current Situation of Digital Marketing in China;
(3) Opportunities and Risks of China's Digital Economy; (4) Trends in Digital
Marketing in China.

Chapter 3 Content Marketing (1) Definition of Content Marketing; (2)
Classification of Content Marketing; (3) Methods of Content Marketing
Chapter 4 SOSTAC Model (1) Introduction to the Model; (2) Environmental
Analysis; (3) Objectives; (4) Strategy; (5) Tactics; (6) Actions; (7) Control
Chapter 5 Public Relations (1) Definition of Public Relations; (2) Public
Relations Management; (3) Customer Management Strategies

Chapter 6 Communication (1) Communication Channels; (2) Communication
Methods

Chapter 7 Outlook (1) Artificial Intelligence; (2) Virtual Reality; (3) Augmented

Reality

1. Understand the origin and development process of digital marketing, the
current situation and trends of digital marketing in China, and the concept and
working principle of the Internet of Things.

2. Master the relevant concepts and methods of content marketing, the content
of the SOSTAC model, the relevant methods and content of public relations,
and communication methods.

3. Master the methods and key points of enterprise website design, the design
methods of mobile application pages, the digital marketing methods of

enterprises, and the handling methods of enterprise public relations.
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Course Objective 1."Consumer Behavior" is a compulsory specialized course
for E-Commerce majors, serving as a core and fundamental subject within the
program.

Course Objective 2.Through this course, students will acquire basic knowledge
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and theories related to psychological processes, personality, needs and
motivations, attitudes, social and cultural influences, and social classes of
consumers.

Course Objective 3.They will master fundamental methods and skills such as
applying consumer perception techniques, conducting consumer motivation
research, and measuring and altering consumer attitudes.

Course Objective 4. The course aims to cultivate and enhance students’

foundational capabilities for engaging in marketing-related roles.

Chapter 1  Introduction

Main contents include: the meaning and characteristics of consumer behavior,
and grasping the research significance of consumer behavior and its primary
research methods.

Chapter 2 Consumer Sensation and Perception

Main contents include: important concepts such as sensation and perception,
grasping the general patterns of consumers' perceptual psychological activities
based on these concepts, and flexibly applying them in the marketing process.
Chapter 3 Consumer Learning and Memory

Main contents include: the psychological processes involved when consumers
engage in purchasing behavior, mastering concepts such as learning and
FERE memory, grasping the general patterns of consumer learning and memory and
their application in marketing.

Chapter 4 Consumer Personality

Main contents include: the connotations of personality, temperament,
self-concept, and lifestyle; mastering major theories of personality,
temperament, and lifestyle; understanding different types of temperament,
self-concept, and lifestyle and their manifestations in consumers; developing the
ability to segment consumer markets based on these different types.

Chapter 5 Consumer Needs and Purchase Motivation

Main contents include: the concepts and main types of consumer needs and

motives; understanding the relationship between needs, motives, and purchasing

behavior; mastering McClelland's Theory of Needs and its applications; and
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being able to use Maslow's Hierarchy of Needs theory and motivation for
marketing planning.

Chapter 6 The Formation and Change of Consumer Attitudes

Main contents include: the concept of consumer attitudes; understanding
theories of attitude formation and measurement methods; flexibly applying
methods and strategies for changing consumer attitudes.

Chapter 7 Consumer Purchase Decision-Making and Behavior

Main contents include: models and processes of consumer purchasing behavior;
familiarizing with the stages of the consumer decision-making process.
Chapter 8 Group Consumer Psychology and Behavior

Main contents include: the concept of groups and their structure; mastering the
main types of consumer groups and corresponding marketing strategies;
understanding the influence of group norms, reference groups, and fashion
trends on consumer behavior.

Chapter 9 Social Culture and Consumer Behavior

Main contents include: the basic concepts and characteristics of culture;
understanding cultural values and social class in consumer behavior; mastering
the influence of Chinese cultural characteristics and social class on consumer
behavior.

Chapter 10 Consumer Behavior and Marketing Mix Strategy

Main contents include: the relationship between consumer behavior and
corporate marketing mix strategies; mastering the design and planning of

marketing mixes based on consumer behavior.

#

4

=K

1.Define consumer behavior, explain its core characteristics, and understand the
significance and primary research methods used in its study.

Differentiate between and explain key psychological concepts including
sensation, perception, learning, memory, personality, temperament,
self-concept, and lifestyle.

2.Analyze the general patterns of consumers' psychological processes, including
perception, learning, memory, and attitude formation.

3.1dentify different types of consumer needs, motives, temperament,
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self-concept, and lifestyle, and understand their manifestation in consumer
behavior.

4.Explain major theories of motivation (e.g., Maslow's Hierarchy, McClelland's
Theory) and personality, and analyze their relationship to purchasing behavior.
5.Understand theories of attitude formation, describe methods for measuring
attitudes, and develop strategies for influencing and changing consumer
attitudes.

6.Describe models of consumer purchasing behavior and outline the stages of
the consumer decision-making process.

Analyze the influence of group dynamics, including group norms, reference
groups, and fashion trends, on consumer psychology and behavior.

7.Evaluate the impact of social and cultural factors, specifically cultural values
and social class (with a focus on Chinese characteristics), on consumer
decision-making.

8.Synthesize knowledge of consumer behavior to design, plan, and evaluate

effective marketing mix strategies (product, price, place, promotion).
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Course Objective 1. Correctly understand various mobile marketing tools, know
BIEBHR their functions and applicable scenarios, master the advantages and

disadvantages of different mobile marketing tools, as well as their marketing
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key points and channels.

Course Objective 2. Be capable of using mobile marketing tools to design and
implement mobile marketing plans for enterprises.

Course Objective 3 Strengthen students' ability to protect data privacy, enhance
their cultural adaptability and technological sensitivity, explore the application
of mobile marketing in the field of public welfare, and increase students' sense

of social responsibility.

FENE

Chapter 1 Introduction (1) Overview of Mobile Platforms; (2) The language of
mobile marketing; (3) How mobile fits into business marketing plans (4)
Benefits and constraints of Mobile Devices.

Chapter 2 Mobile Applications (1) Introducing Mobile Apps; (2) Market
players, market penetration, extent of use; (3) App functionality; (4) benefits
and limitations of mobile apps; (5) native and non-native apps; (6) app design.
Chapter 3 Social Media (1) Using mobile social networks for marketing; (2)
Characteristics of social media; (3) Extent of use.

Chapter 4 Social Media PPC Advertising (1) Paid advertising on social
networks; (2) PPC; (3) Custom audiences; (4) targeting and segmentation
options available.

Chapter 5 Search Engine Optimization (1) Optimising digital properties for
search; (2) Principles of Search Engine Optimisation (SEO);(3) On-page SEO,
Off-page SEO, Technical SEO.

Chapter 6 Email Marketing (1) Mobile Email Marketing; (2) Creating email
marketing campaigns; (3) Sign ups to email lists; (4) Creating content.
Chapter 7 Analysis and Insights (1) Measuring engagement and traffic; (2) Web
analysis; (3) social media insights and metrics; (4) Data segmentation and
analysis; (5) Conversion goals; (6) Conversion goal analysis.

Chapter 8 User Interface and User Experience (1) Effective User Interface and
User Experience for mobile devices; (2) Usability considerations for mobile
websites and apps.

Chapter 9 Global Positioning System (GPS) (1) How GPS works; (2) Space

segment, control segment, user segment; (3) Uses of GPS technology in mobile
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devices and apps.

Chapter 10 Near Field Communication (NFC) (1) NFC and how it works; (2)
Technology and applications; (3) Use of NFC in mobile devices and apps.
Chapter 11 Radio Frequency Identification (RFID) (1) Radio Frequency
Identification and how it works; (2) Technology and applications; (3) Use of

RFID in mobile devices and apps.

1.Understand mobile platforms and mobile marketing languages, be familiar
with the application design process, and master the benefits and limitations of
mobile devices and mobile applications.

2.Master the characteristics and application scope of major social media
platforms such as wechat, Facebook, Twitter and Weibo, and understand how to
place paid advertisements on social networks. Master the principles of search
Engine Optimization (SEO) and the methods of creating email marketing
campaigns.

3.Understand the measurement of engagement and traffic, master relevant
indicators and measurement methods, be capable of conducting related analyses,
and design effective user interfaces for mobile devices to enhance user
experience.

4.Understand the Global Positioning System, Near Field Communication, Radio
frequency Identification, their working principles and applications in mobile

programs.
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Course objective 1.Master basic concepts, main functions, and commonly used
methods of online marketing.

Course objective 2:.Familiarize mainstream tools such as search engine
marketing, online advertising, and new media marketing.

iRz BiR
Course objective 3.Possess the ability to plan,implement, analyze and evaluate
online marketing strategies.

Course objective 4.Cultivate students' ability to apply theories such as virus
marketing and event marketing into solving practical marketing problems.
Chapter 1 Overview of Online Marketing
1. Basic concepts of online marketing
2. The birth and development of online marketing
(1) The birth symbol event of online marketing
(2) The Development Stages of Online Marketing
(3) Development direction of online marketing
3. The function of online marketing
FERAE Chapter 2 Network Marketing Environment and User Research

1. Common online marketing tools
(1) Enterprise website

(2) Third party e-commerce platforms
(3) Social tools and platforms

(4) Search engine

(5) Portal website

(6) Life Service E-commerce
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(7) Video website
(8) Email
(9) Instant messaging
2. Common methods of online marketing
Chapter 4 Marketing oriented Enterprise Website Construction and Evaluation
1. Enterprise website construction guided by online marketing
(1) Process and Content of Enterprise Website Construction
(2) Content planning for corporate websites
2. Evaluation criteria for website construction of network marketing oriented
enterprises
(1) Technical standards
(2) Operating standards
3. Website access statistics and analysis
(1) Search engine indexing and querying
(2) Search for external website links
(3) Dead chain detection
(4) Webmaster Home Comprehensive Monitoring Platform
Chapter 5: Search Engine Marketing
1. Basic principles of search engines
(1) Classification of search engines
(2) Working principle of search engine
(3) The Value of Search Engine Network Marketing
2. Definition and main methods of search engine marketing
(1) Definition
(2) Main methods
3. Principles and Applications of Search Engine Optimization (SEO)
(1) Definition and purpose of SEO
(2) Keywords Basic Terminology
(3) Keyword Strategy
(4) Basic SEO Content

4. Search promotion
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(1) Baidu search promotion
(2) Tiktok search
5. Search for user behavior characteristics
Chapter 6: Online Advertising
1. The concept of online advertising
(1) Definition of Online Advertising
(2) Advantages of online advertising
(3) The marketing value of online advertising
2. The main forms of online advertising
(1) E-commerce Advertising
(2) Information Flow Advertising
(3) Search engine advertising
(4) Brand graphic advertising
(5) Rich media advertising
(6) Video patch advertisement
3. Billing methods for online advertising
(1) CPM
(2) CPC
(3) CPA

(4 ) Monthly subscription

1. Understand basic concepts of online marketing;
2. Grasp commonly used tools in online marketing;
3. Master and apply theories and methods of search engine marketing;

4. Master concept, main forms, and billing methods of online advertising;

HpER 5. Master relevant concepts and main methods of new media marketing, such as
WeChat marketing, Weibo marketing, online community marketing, short video
marketing, and live streaming marketing;

6. Master theories and basic methods of virus marketing, event marketing, and
soft article marketing.
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Course Objective 1.Understand the importance and core role of market research
in modern enterprise marketing management. Master the complete process of
market research, including the basic concepts and theoretical knowledge of each
stage such as research design, method selection, data collection, data processing
and analysis, and report writing. Familiarize with the principles and key points
of core skills such as questionnaire design, sampling techniques, and secondary
data collection. Understand the main methods of qualitative and quantitative
research and their application scenarios.

Course Objective 2.Be able to preliminarily design a comprehensive market
research plan, clarifying research objectives, content, target audience, and
methods. Be capable of independently designing a well-structured and logically
clear survey questionnaire. Be able to apply basic sampling methods to
determine the survey subjects. Be able to use tools such as Excel to perform
basic organization, summarization, and descriptive statistical analysis (e.g.,
frequency analysis, cross-analysis) of collected data. Be able to write a market
research report with standardized formatting, detailed content, and clear
conclusions.

Course Objective 3.Cultivate students' scientific attitude and work style of
seeking truth from facts and being meticulous, respecting the objectivity of data.
Enhance students' communication skills and teamwork awareness (through class
discussions, case analyses, and report writing). Strengthen students' sensitivity
to information and market insight, enabling them to identify business problems
and opportunities from data. Establish a sense of professional ethics and
understand the ethical standards and legal boundaries to be adhered to during the

market research process.

FENTE

Unit 1: Overview of Market Research

(1) Concept, Content, and Classification of Market Research;

(2) Importance and Application Areas of Market Research;

(3) Ethical Principles and Basic Guidelines in Market Research.

Unit 2: Market Research Process and Proposal Design

(1) Standardized Process of Market Research (Six-Step Method);

(2) How to Define Research Problems and Set Research Objectives;

(3) Content and Writing of a Market Research Proposal (Including Timeline,
Budget, and Staffing).

Unit 3: Secondary Data Collection Methods

(1) Differences, Advantages, and Disadvantages Between Secondary Data and
Primary Data;

(2) Sources and Utilization of Internal Secondary Data;

(3) Sources of External Secondary Data (Including Internet, Statistical
Yearbooks, Databases, etc.) and Evaluation.

Unit 4: Primary Data Collection Methods (I): Qualitative Research

(1) Differences Between Qualitative and Quantitative Research;

(2) Implementation and Application of Focus Group Interviews;

(3) Implementation and Application of In-Depth Interviews.

Unit 5: Primary Data Collection Methods (II): Quantitative Research and
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Questionnaire Design

(1) Introduction to Survey Methods, Observation Methods, and Experimental
Methods;

(2) Basic Structure and Design Principles of Questionnaires;

(3) Design of Question Types (Open-Ended and Closed-Ended) and Wording
Techniques.

Unit 6: Sampling Techniques

(1) Basic Concepts of Sampling Survey (Population, Sample, Sampling Frame,
etc.);

(2) Introduction to Probability Sampling Methods (Simple Random Sampling,
Stratified Sampling, Cluster Sampling);

(3) Non-Probability Sampling Methods (Convenience Sampling, Judgmental
Sampling, Quota Sampling) and Their Applications.

Unit 7: Data Processing and Analysis in Market Research

(1) Data Validation, Coding, and Entry;

(2) Descriptive Statistical Analysis: Frequency Distribution, Central Tendency
(Mean, Median), Dispersion;

(3) Cross-Tabulation Analysis (Bivariate Analysis) and Preliminary
Interpretation

Unit 8: Writing and Presentation of Market Research Reports

(1) Basic Structure and Writing Requirements of Research Reports;

(2) Standard Use of Charts and Visual Presentation in Reports;

(3) Extracting Research Conclusions and Recommendations, and Key Points for

Oral Presentations.

1.Understand and reiterate the core concepts, basic types, and complete
processes of market research, as well as comprehend the applicable scenarios,
advantages, and disadvantages of different research methods
(qualitative/quantitative). Grasp the basic principles of sampling techniques and
their impact on the representativeness of research results. Additionally, be able
to interpret the market phenomena and underlying issues reflected by the data.
2.Master the core elements of a market research plan and be able to
preliminarily conceptualize the framework of a research project. Acquire the
essential skills of questionnaire design and be capable of creating effective
surveys for simple business issues. Be proficient in using Excel for data
cleaning, organizing, and creating frequency distribution tables and
cross-tabulations. Must master the standard format of market research reports

and be able to translate analytical results into well-structured, professionally

written reports.
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Course Objective 1.Understand the factors to be considered in the event
management planning process.

Course Objective 2.Understand and master the process of the delivery phase in
event management.

Course Objective 3.Develop essential evaluation skills to facilitate successful
evaluation in event management.

Course Objective 4.Develop skills in event research, event feasibility analysis,
and impact analysis.

Course Objective 5.Enhance students' abilities in event conception and bidding

within event management.

FENE

Chapter 1 Basic Overview of Event Management ( 1 ) Factors to consider in the
planning process; (2 ) The event sector

Chapter 2 The 3 phases of the event cycle ( 1) The Planning Phase; (2 ) The
Delivery Phase; (3 ) The Post Event and Evaluation Phase

Chapter 3 The Event research, feasibility and impact analysis ( 1 ) The need for
market research and market awareness in events; (2 ) The different methods to
design and conduct research; (3 ) The various research tools used to gather
research information;( 4 ) Event impact research and analysis; (5 ) Conducting
and implementing a feasibility study

Chapter 4 The Event conception and bidding( 1 ) The bid process within various
sectors of the event industry;( 2 ) Destination branding and factors that influence

destination choice; ( 3 ) The selection criteria of a Request for Information (RFI)
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and Request for Proposal (RFP); (4 ) Proposal writing and delivering effective

pitches; (5) Transparency and corruption in bidding

1. Understand the basic concepts of event management.
2. Master the factors that need to be considered in event management.
= ER 3. Master and apply the process and methods of event management.

4. Master event research, feasibility, and impact analysis in event management.

5. Master the main methods of bidding in event management.
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Course Objective 1.Systematically sort out the basic concepts, types (new
products, improved products, and replacement products) and the whole process
(from idea generation to marketing) of new product development, so that
learners can master the core logic and industry laws of new product
development.

Course Objective 2.Master the methods of new product idea generation and
screening, be able to combine market demand and enterprise resources, put
forward feasible new product ideas, and complete the idea screening through
scientific tools.

Course Objective 3.Have the ability to develop and test new product concepts,
transform ideas into specific product concepts (including functions, forms,
pricing and other elements), and verify the market acceptance of the concept
RIEBHR through user testing.

Learn to use product design and prototyping techniques (e.g., CAD design, 3D
printing) to transform product concepts into physical or digital prototypes, while
mastering the methods of iterative optimization of prototypes.

Course Objective 4.Master the formulation methods of new product marketing
strategies, including pricing strategies, channel selection, and promotion plan
design, and be able to formulate accurate promotion plans based on product
characteristics and target markets.

Course Objective 5.Understand risk management and ethical norms in new
product development, identify technical risks and market risks in the
development process, and formulate avoidance strategies. At the same time, it
takes into account the safety and environmental protection of the product, and

meets the requirements of social ethics.
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Unit 1 Introduction to New Product Development (1) Definition and
classification of new products (new products, improved products, replacement
products, imitation products); (2) the importance of new product development
and the current situation of the industry (improving the competitiveness of
enterprises, driving market demand changes, and industry innovation trends);
(3) The whole process model of new product development (stage gate model,
agile development model, waterfall model); (4) Organizational structure and
team composition of new product development (cross-functional team: roles of
R&D, marketing, production, and sales departments).

Unit 2 Idea Generation and Screening (1) Sources of Idea Generation (User
Demand Research, Technological Breakthroughs, Competitive Product
Analysis, Employee Brainstorming, External Cooperation (such as Universities,
Scientific Research Institutions)); (2) Idea generation methods (brainstorming
method, focus group interview method, pain point mining method, TRIZ
innovation theory); (3) Criteria and tools for idea screening (market
attractiveness, enterprise resource matching, technical feasibility, profit
potential; screening matrix, SWOT analysis method); (4) Common
misunderstandings and avoidance strategies in creative screening (over-reliance
on subjective judgment, ignoring niche needs, and underestimating technical
difficulty).

Unit 3 Product Concept Development and Testing (1) Definition and elements
of product concept (core functions, target users, usage scenarios, value
proposition, pricing range); (2) Product concept transformation skills
(dismantling logic from idea to concept, concept copywriting method, visual
presentation (such as product manual, schematic diagram)); (3) Product concept
testing methods (user interviews, questionnaires, focus group discussions,
concept card tests); (4) Test result analysis and concept optimization (user
feedback classification, key problem identification, concept iteration direction
determination).

Unit 4 Product Design and Prototype Development (1) Core principles of

product design (functional principle, ease of use principle, aesthetic principle,
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cost controllability principle); (2) Prototype testing and iteration (user trial
feedback collection, prototype problem diagnosis, design scheme optimization
process).

Unit 5 New Product Market Promotion (1) New Product Market Positioning and
Target Demographic Segmentation (Application of Positioning Theory,
Construction of Crowd Portrait, Differentiated Positioning Strategy); (2) New
product pricing strategies (applicable scenarios of cost-oriented pricing,
market-oriented pricing, value-oriented pricing, penetration pricing and
skimming pricing); (3) Selection of new product channels (online channels:
e-commerce platforms, social media, corporate official websites; Offline
channels: dealers, physical stores, exhibitions; channel portfolio strategy); (4)
New product promotion plan design (trial experience, KOL cooperative
promotion, social media marketing, offline activities (such as new product
launches), preferential activities (such as first order discounts)).

Unit 6 New Product Development Risk Management and Ethics (1) Types of
New Product Development Risks (Technical Risks: Immature Technology,
R&D Failure; Market risk: demand changes, competing product shocks;
Production risks: insufficient production capacity, quality problems; financial
risk: budget overrun, profit falling short of expectations); (2) Risk assessment
and avoidance strategies (risk probability - impact matrix, risk early warning
mechanism, alternative formulation, small-batch trial production verification);
(3) New product ethics (product safety design (such as children's product safety
standards), environmental protection requirements (such as material
recyclability, low-carbon production), privacy protection (such as smart product
data security)); (4) New product life cycle management (strategic adjustment
during the introduction period, growth period, maturity period, and decline

period, such as product upgrade and delisting decisions).

1. Understand the core concepts and full-process models of new product
development, and be able to analyze the development logic of different types of
new products in combination with industry cases (such as mobile phones and

home appliances); Clarify the collaboration mechanism of cross-functional
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teams in development and identify the core responsibilities of each department.
2. Master the methods of idea generation and screening, and be able to propose
2-3 new product ideas that meet the company's resources through focus group
interviews, pain point mining, etc.; Use the filter matrix to sort ideas, write a
filter report and explain the reason.

3. Have the ability to develop and test product concepts, be able to transform
selected ideas into complete product concepts (including functions, pricing,
target groups and other elements), design user testing plans (such as
questionnaires, interview outlines), collect feedback and put forward concept
optimization suggestions.

4. Learn to use basic product design and prototyping tools (such as Figma to
design simple Ul prototypes, Axure to create APP interactive prototypes), and
be able to transform product concepts into visual prototypes. Identify prototype
issues through user trials and complete at least 1 prototype iteration.

5. Master the formulation method of new product marketing strategy, be able to
target designated new products (such as smart small household appliances) for
market positioning, design pricing plans, channel combinations and promotional
activities; Write a promotion plan that explains the logic and expected results of
each strategy.

6. Have the ability to identify risks and judge the ethics of new product
development, and be able to conduct risk assessment of simulated new product
development projects (such as new energy products) and formulate risk response

measures. Consider safety and environmental protection requirements in product

design, and propose design schemes that comply with ethical norms.
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